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Abstrak 
 
Saat ini banyak program acara televisi yang bertujuannya untuk mecari bakat-bakat  anak 
Indonesia dibidang bernyanyi. Sehingga televisi-televisi yang lain berpacu-pacu untuk menaiki 
rating televisinya. Bagaimana usaha perusahaan Rajawali Televisi Indonesia harus memiliki 
strategi yang tepat untuk membangun Brand Awareness Rising Star Indonesia,oleh karena itu 
peneliti ini fokus pada bagaimana “Strategi media relations RCTI dalam membangun Brand 
Awareness Rising Star Indonesia”. Tujuan Penelitian, ialah Untuk mengetahui strategi media 
relations dalam membangun Brand Awarness Rising Star Indonesia dan Untuk mengetahui 
kegiatan media relations yang dijalankan dalam membangun Brand Awareness Rising Star 
Indonesia. Metode Penelitian  Menggunakan metode penelitian deskriptif kualitatif melalui 
wawancara dengan informan dan nonobservasi partisipan dalam perusahaan. Hasil yang dicapai 
Strategi media relations dan bentuk kegiatan yang dilakukan Rising Star Indonesia sudah akurat. 
Simpulan  Strategi media relations Rising Star Indonesia yaitu by serving the media, by 
supplying good copy, by cooperations in providing material, by providing verification facilities 
dan bentuk kegiatan media relations Rising Star Indonesia dalam bentuk event yaitu Press 
conference, kunjungan press dan media briefing dan bentuk kegiatan media relations Rising Star 
Indonesia dalam bentuk tulisan yaitu penulisan press release, penulisan surat pembaca dan 
penulisan Annual Report. 
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 Abstract 
 
Nowadays many TV programs are aiming in finding talented Indonesians in singing. As a result, 
other TVs are competing in improving their ratings. How the efforts done by RCTI in creating 
the perfect strategy on building the brand awareness of RSI. Thus, writer is focused in learning 
what is the strategy by Media Relations of RCTI in building the brand awareness of RSI. The 
research purpose is to learn which Media Relations’ strategy that is being used in building the 
brand awareness of RSI. Research methods are using descriptive qualitative research thru 
interview with informant and non-observation participant in the company. The results attained 
by Media Relations and the activities done are accurate. The conclusion: the strategies are 
serving the media, supplying good copy, providing material, providing verification facilities and 
come in the form of event which are Press Conferences, Media Visit, Press Briefs, and Press 
Releases, Reader’s Comments, and Annual Reports. 
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